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I. Answer any FIVE of the following questions
1,

2.
3.

8.

9.

. Max Marks: 80

(5x16=80 Marks)
Define Marketing and explain the differences.between selling and marketing.

Discuss in detail about the marketing orientations.

What is micro environment and explain the important elements of the micro

environment,

-~

. What is marketing mix and explain the seven(7) P’s of marketing mix.

Explain the bases for segmenting the consumer markets.
Discuss in detail the positioning strategies with suitable examples.

Explain the different types of buyer behaviour with suitable examples.
Write the consumer decision making process.

How is demand measured and what is its impbrtance in marketing.

10.Explain the various methods of sales forecasting.
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